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Abstract. In the rapidly evolving landscape of global communication, the interaction
between media discourse, pragmatics, and pragmalinguistics has become a central topic in
linguistic research. This extended thesis aims to integrate these three interrelated domains
in order to provide a comprehensive understanding of how meaning is constructed,
interpreted, and strategically manipulated in contemporary communication, particularly
within media contexts. Media discourse represents a highly influential form of language
use that not only transmits information but also shapes public perception, constructs social
realities, and reinforces ideological frameworks. Pragmatics, as a theoretical discipline,
offers essential tools for analyzing how meaning is derived from context, going beyond the
literal interpretation of linguistic expressions. Pragmalinguistics, in turn, focuses on the
specific linguistic resources and structures that speakers employ to perform
communicative acts effectively. This study explores how these fields intersect and
complement each other in explaining communication processes, with particular emphasis
on pragmatic strategies such as implicature, presupposition, speech acts, framing, and
politeness. It argues that a combined approach allows for a deeper and more nuanced
understanding of language use in modern society.
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POJIb IIPATMATHKH, ITIPAMAJIMHIBUCTUKHU U MEJITUAZJUCKYPCA B
®OPMHUPOBAHHUU COBPEMEHHOI KOMMYHUKALIUU

AHHOTanmusA. B yc/oBUSX CTPEMHUTENIbHO PAa3BUBAIOIETrOCs TJA06aJbHOTO
KOMMyHI/IKaTI/IBHOI‘O HpOCTpaHCTBa B3aHMOAEﬁCTBHe Me,[[I/IaﬂI/ICKypca, HpaI‘MaTI/IKI/I u
HpaFMaJII/IHI‘BI/ICTI/IKI/I cTaJo O,HHOI‘/JI U3 L[eHTpaJIbeIX TeéM JIUHTBUCTHUYECKUX
vccaenoBaHUi. /laHHasA pacuiMpeHHasi pa6oTa HanpaBJieHa Ha MHTerpanuioo 3TUX TPEX
B3aMMOCBA3aHHBIX 06JIaCTEH C I[eJIbI0 06ecneYyeHusa KOMILJIEKCHOTO TOHMMaHUs TOTO, KaK
3Ha4YeHHe KOHCTPYUPYeTCsA, UHTEPIPETUPYETCH U CTpaTern4ecKd MaHUIYJIUPYeTCs B
COBpEMEHHOU KOMMYHHUKAaIlUM, 0COGEHHO B MeAMaKOHTeKcTe. MeauaaucKkypc
MpeACTaBJisieT CO60M BHICOKO BJUATENbHYI0 GOPMY MCIOJIb30BAHUS f3bIKa, KOTOpas He
TOJIbKO TNepenaéT uHpopManuw, Ho U GOPpMUPYET O6GIIECTBEHHOE BOCIPHUSTHUE,
KOHCprpreT COLHMaJIbHbIE peaJIbHOCTI/I )58 preHJIHeT HaeoJIoTHYEeCKHe paMKI/I.
HpaFMaTI/IKa KaK TeOPETI/I‘-IECKaH AUCHHUIIJIMHA HpeAOCTaBJIHeT Ba’XHbIe I/IHCprMeHTbI
AJId aHaJIn3a TOro, KakK 3Ha4Ye€HHWe BbIBOAUTCA U3 KOHTEKCTA, BbIXOAA 3a npeaeﬂbl
6yKBaJIbHOFO NMOHUMAaHHUA A3bIKOBbBIX Bpra)KeHHﬁ. HpaFMaJII/IHI‘BI/ICTI/IKa, B CBORO 0qepe;[b,
coCpefoTOYeHAa Ha KOHKPETHBIX A3bIKOBBLIX CpeACTBAaX U CTPYKTypaxX, KOTOphble
FOBOPSALIHE UCIOJb3YIOT 1 3P PEKTUBHOTO OCYIECTBJIEHUSI KOMMYHUKATUBHBIX aKTOB.
JlaHHOe rcciieZloBaHUE PacCMAaTPUBAET, KaK 3TU 06JIaCTH ePeCceKarTCsd U JONOJHSIOT
ADPYTr Apyra B 06bsICHEHUH KOMMYHHUKAaTUBHBIX IPOLECCOB, C OCOOBIM aKLLEHTOM Ha
HpaFMaTI/I‘-IeCKI/Ie CTpaTeI‘I/II/I, TaKHe KaK I/IMHJII/IKaTypa, Hpecynnosnunﬂ, pequble aAKThI,
GpeVMUHT U BEXKJIUBOCTh. YTBEPXKAETCS, YTO KOMIJIEKCHBIM MOJX0/ MO3BOJISIET JOCTUYb
6oJiee rIy60KOr0 U MHOTOTPAaHHOTO MOHUMAaHMS UCMOJb30BaHHUS I3bIKa B COBPEMEHHOM
oblecTBe.

KioueBble c/I0Ba: MeJIMaiMCKypC, IparMaTHKa, IparMaJuHTBUCTHUKA, JUCKYPC-
aHa/Iu3, KOMMYHUKAaTUBHbIEe CTPATErUH, UMIJIMKATYypa, IPeCcyNno3ULUs, pedyeBble aKThl,
$pelMUHT, TeopHst BEXJINBOCTH, A €0J0THYeCKasl penpe3eHTalusl.

Introduction. Language is a fundamental tool for human interaction, but its function
extends far beyond the transmission of information. In real-life communication, meaning is
not simply encoded in words and sentences; rather, it is dynamically constructed through
context, intention, and social interaction. This perspective lies at the heart of pragmatics
and its related field, pragmalinguistics.

At the same time, media discourse has emerged as one of the most powerful
domains of language use in the modern world. Through newspapers, television, and digital
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platforms, media influences how individuals perceive events, form opinions, and interact with others. The integration of
pragmatics and media discourse analysis provides valuable insights into how language operates in these contexts.

The concept of pragmatics was significantly developed by H. P. Grice, who introduced the Cooperative Principle and
the theory of implicature, emphasizing that speakers often convey meanings indirectly. Similarly, John Searle highlighted
that language is a form of action, not just a system of representation. These foundational theories are essential for
understanding how communication functions both in everyday interaction and in media discourse.

This thesis seeks to synthesize these perspectives by examining how pragmatic principles and pragmalinguistic
tools are employed in media communication to construct meaning and influence audiences.

Theoretical Integration of Pragmatics and Media Discourse

Pragmatics provides a framework for understanding how meaning is shaped by context, including situational,
social, and cultural factors. In media discourse, context plays a crucial role in determining how messages are interpreted.
Media texts are not isolated linguistic units; they are embedded within broader social and ideological frameworks.

Pragmalinguistics contributes to this analysis by focusing on the linguistic forms used to express communicative
intentions. These include sentence structures, lexical choices, discourse markers, and stylistic devices. Together,
pragmatics and pragmalinguistics allow researchers to analyze both the “how” and the “why” of communication.

Media discourse, therefore, can be seen as a practical application of pragmatic principles. It relies heavily on
indirectness, implied meaning, and strategic language use to achieve its communicative goals. This makes it an ideal
domain for studying the interaction between language, meaning, and society.

Pragmatic Strategies in Media Communication

One of the key connections between these fields is the use of pragmatic strategies in media discourse. These
strategies enable media producers to convey messages effectively while shaping audience interpretation.

Implicature is widely used in media texts to communicate meanings indirectly. By implying rather than stating
information explicitly, media can influence audience perception while maintaining a degree of ambiguity.

Presupposition allows media to present certain ideas as given or unquestionable. This can subtly shape beliefs and
attitudes without overt persuasion.

Speech acts, as described by John Searle, play a crucial role in media communication. News reports often use
assertive acts to present information as factual, while editorials and advertisements may use directive or expressive acts to
influence opinions and behavior.

Framing is another important strategy that determines how information is presented. By selecting certain aspects of
a story and emphasizing them, media can shape how events are understood.

Politeness strategies, developed by Penelope Brown and Stephen C. Levinson, are used to maintain social harmony
and manage relationships, particularly in interviews and political discourse.

These strategies demonstrate how pragmalinguistic tools are used in media discourse to achieve communicative
goals.

The Role of Ideology and Power

An important aspect of media discourse is its relationship with ideology and power. Language is not neutral; it
reflects and reinforces social structures and power relations. Media discourse often presents information in ways that
support particular viewpoints or interests.

From a pragmatic perspective, this involves the strategic use of language to guide interpretation and influence
beliefs. For example, framing, lexical choice, and presupposition can all be used to promote certain ideologies.

Understanding these mechanisms is essential for developing critical awareness and media literacy. It allows
individuals to recognize how language is used to shape perceptions and influence decision-making.

Implications for Language Learning and Communication

The integration of pragmatics, pragmalinguistics, and media discourse has important implications for language
education. In many cases, language learners focus on grammar and vocabulary but lack pragmatic competence. This can
lead to misunderstandings and ineffective communication.

By incorporating pragmatic and media discourse analysis into language teaching, educators can help learners
develop the ability to interpret implied meanings, use appropriate communication strategies, and understand cultural
differences.

This is particularly important in the context of English as a global language, where communication often occurs
between speakers from different cultural backgrounds.

Conclusion

In conclusion, the integration of pragmatics, pragmalinguistics, and media discourse provides a comprehensive
framework for understanding modern communication. These fields collectively demonstrate that meaning is not fixed or
purely linguistic but is dynamically constructed through context, interaction, and communicative intention.

Media discourse serves as a powerful example of how language can be used strategically to inform, persuade, and
influence audiences. Pragmatics explains how meaning is interpreted in context, while pragmalinguistics identifies the
linguistic tools used to achieve communicative goals.

Together, they offer valuable insights into the relationship between language, society, and power. In an increasingly
media-driven world, understanding these concepts is essential for both effective communication and critical engagement
with information.
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